
Externally InternallyContemporary
topics

No dress code

Cool work environment

A CONCEPT IMPLEMENTED BOTH EXTERNALLY AND INTERNALLY
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Vivo has been 
sponsoring the Brazilian 

soccer team for the last + R$ 286M

VIVO HOLDS THE MOST IMPORTANT SPONSORED ASSET IN BRAZIL

13 years 
(since 2005)

on earned media in the 
Fifa World Cup 2014
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Video pout-pourri



_Robust and complete infrastructure

_Strong evolution towards automation and digitalization

_Innovative value proposition and preferred partner for digital players

_Unrivaled commercial channels capillarity and experience

_Advanced movements on Big Data and only telco to use artificial intelligence

_One of the most valued and admired brand with best customer experience

Vivo, a technological player, with unique assets in Brazil

TO SUM UP…
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New York
March 12th 2018

Vivo Investor Day


